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Description

Organizational Behavior, Thirteenth Edition, revised version presents a contemporary and practice-oriented
understanding of how people think, feel, and act within organizations. Carefully contextualized for management
education in India, the book blends established OB frameworks with insights drawn from Indian corporations,
institutions, and workplace realities.

The text provides a strong conceptual foundation in individual behavior, motivation, personality, teams, leadership,
communication, power, ethics, and organizational culture, while addressing emerging themes such as collective
leadership, employee voice, psychological safety, impression management, and technology-enabled work
environments.
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